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Why do we present?
• Share findings

• Refine your arguments

• Learn from others

• Practice public speaking

• Attend conferences / Network

• CV



Conferences
• Vary in size & scope (usually 1–3 days)

• Back-to-back talks

• Particularly good for meeting people 

• Can be pricey

(funding often available when you’re presenting)

• Frequently have associated workshops dealing with a specific question

• Check websites like linguistlist.org, lingalert.com for Calls for Papers

• Internal / external maillists

• Once you’ve been to a conference, you’ll often be added to their mail 
list, with further useful adverts



Venues





Abstracts
• Generally the same requirements for 

talks or posters (can submit for 
consideration for either/both)

• Do as you’re told in the CfP
• Title
• Introduction/research question
• Summary of argument/findings
• Spoilers!
• Implications
• Name & Institution (initial submission 

should be anonymous!)
• References / select bibliography
• Keywords



Posters
• Keep an eye out for university courses on 

designing and presenting posters and read 
other people’s!

• Visit conferences (even if you aren’t 
presenting) and attend a poster session.

• The same kind of research as a paper, but 
presented on one massive piece of A0

• “Poster Sessions” in which you hang 
around and wait for people to talk to you

• Not a “presentation” per se, but you will 
likely be asked to walk people through it

• Generally lower stakes than a paper, but no 
less work (and requires more / earlier 
preparation!)

Pertinacious influence of native metrical parameters on affixed Romance loans in German & English: 

diachronic and synchronic experimental evidence

Isabella Fritz, Joshua Booth and Aditi Lahiri

Language and Brain Laboratory, University of Oxford

Such borrowing introduced stressed vowel alternations into derivational 

paradigms: • sane ~ sanity: [eɪ] ~ [æ]

This contrasts with native items (with transparent phonological 

relationships): • happy ~ happiness: [æ] ~ [æ]

These alternations ultimately affect stress assignment 

and derived words in English may thus vary in respect to:

i. Vowel quantity

ii. Stress placement

• Priming study conducted with German native speakers who were highly 

proficient in English (tested in Munich).

• We measured participants’ brain activity as well as reaction times.

Priming Study

• The N400 effect indicating lexical retrieval is remarkably similar across 

all conditions

• Brain responses in a later time-window (P600) and RT data show that 

German L1 speakers process words with vowel alternations differently 

from stress alternations which are also present in German in similar 

loans (e.g. aktiv [akˈtiːf] ~ Aktivität [aktiviˈtɛːt]).

TAKE HOME MESSAGE
→ The native phonological grammar impacts word processing even in 

highly proficient L2 speakers. 

→ Learners do not have knowledge of a language’s history; however, 

grammars are pertinacious and past developments leave their mark on 

the synchronic system in systematic ways, which must be processed by 

the synchronic speaker. 

Contact: isabella.fritz@ling-phil.ox.ac.uk;  joshua.booth@ling-phil.ox.ac.uk  IMM 21  •  Vienna

Metrical Systems

English and German have always been resolutely trochaic. However, the 

modern metrical systems are not identical: Native cognates are invariably 

stressed on the initial syllable, but Romance loans were accommodated 

differently, borrowed from different sources and at different times.

Old English disallowed long vowels in final syllables, unlike Old High 

German, where they could attract secondary stress: 

OE monaþ, cild-læs | OHG mānōd, kinde-lōs (‘month’, ‘childless’)

German: Loans could fit into the native system with final -VVC syllables.

English: Constrained loan adaptation, preventing final -VVCs.

GERMAN
• Romance loans threaten L→R parsing — gradual shift to right edge 

begins.

• (σ́)(σ̀) may easily become (σ̀)(σ́) in loans with final overlong syllables.

• Once established, non-initial stress pattern could be extended.

• C17th: stress-attracting suffixes firmly established and loans with 

final    -VVC regularly bear stress.

ENGLISH
• Final syllables didn’t attract stress.

• Ultimately causes reanalysis with syllable extrametricality (impossible in 

German).

• Mediaeval period: little change and loans adapted to the native system.

• C16th→: gradual shift to the right edge with growing number of words with 

stress-attracting suffixes, e.g. -ation.

Complex words are borrowed as simplex

Derived words are often borrowed first, with morphological relationships 

only established later (Lahiri & Fikkert, 1999).

Middle/Early 
Modern English

Modern 

English

Middle/Early 

Modern German

Modern 

German

faisant

pirat(e)
routen

phéasant

pírate

róut

fasān

pirāte
rottieren

Fasán

Pirát

rottíer[ə]n

credit

pilot

construction

crédit

pílot

constrúction

Credit

Pilot
Construction

Kredít

Pilót

Konstruktión

To what extent do first-

language (L1) metrical 

patterns impact the 

processing of loans in an L2?

Stress Vowel Target 
Base / Stem

Experimental 
Prime

Phonological processes

(i) + + attach 
[əˈtatʃ]

attachment 
[əˈtatʃmənt]

stem unchanged in suffixed form 

(ii) – + humid  
[ˈhjuːmɪd]

humidity 
[hjʊˈmɪdᵻti]

stress shifts to the right, underlying 
vowel unchanged

(iii) + – divine 
[dᵻˈvʌɪn]

divinity

[dᵻˈvɪnᵻti]
stressed vowel undergoes 
trisyllabic shortening

(iv) – – reside

[rᵻˈzʌɪd]
residence

[ˈrɛzᵻdəns]
stress shifts to the left and original 
stressed vowel changes

Task: visual lexical decision

PRIME:  Spoken complex word presented before the target

 TARGET:  Base related/unrelated to the PRIME

Nonword TARGET

*vendire

ERPs (brain activity): Time-locked to the 

onset of the visual target

Experimental 
Prime

attachment

Reaction Time (RT)

RT1

attach

Control Prime
morality

RT2

Topographical Plots (experimental – control items)

Stress Assignment

Results (ERPs)Methodology

DiscussionResults (behavioural)

Stress & Vowel Alternations Experimental Study

Originally funded by ERC then taken 

over by UKRI (Pertinacity: EP/X026035/1)

N400 (blue) 300-500ms
The larger the negativity, 

the higher the facilitating 

effect of the experimental 
prime (complex word) when 

retrieving the target word.

P600 (red) 600-800ms
The positivity reflects 

reanalysis costs when 

mapping the prime onto 
the target word.

No effect indicates that 
this mapping was equally 

difficult with both prime 

types.

Priming Effect

The extent of the priming 

effect (ms) indicates the 

degree of facilitation of 

lexical access (comparing 

responses to the target word 

with the different prime 

types).

L1 = German L2 = English



Presentation
• Presents a novel idea, analysis, discovery, theory, methodology etc.

• Often narrow in scope, but always provide a general background

• May be a work-in-progress (depending on the conference)

• May or may not be the basis or a part of an unpublished paper



Presentation
• Usually 20 minutes + 10 minutes questions

• DO NOT OVERRUN

• Handout OR powerpoint (not both)

• Come up with a clear story (it’s like an article summary)

• Use examples, but don’t bamboozle or overwhelm

• Practise public speaking (and timing)

• Use prompts or a loose script if necessary

• Answer questions concisely (and think before opening your 
mouth)

• Don’t panic if it goes wrong

• Network! 

Make use of travel grants! 
Exploit hybrid/online 
conferences.

Attend conferences before 
you submit for your first



Presentation
• What story do you want to tell?

• How can you make a complicated story accessible?

• Do not try to cram a full research paper into a talk (it never works!)

• Don’t assume everyone’s an expert in your field

• Set the scene & give plenty of background 

What do people need to know?

• A fairly small section of original analysis, results or argumentation

• Summarise and really hammer your point home

• What do you want to send people away convinced of?



Questions
• Mediated by the chair (hopefully!)

• May be helpful or less helpful

• “Look at me” questions: be polite but move on quickly

• Focus on the positives: “That’s a really good question” etc.

• Don’t speak before you think! 

• Do your best to answer

Don’t get bogged down

Don’t get into a back-and-forth: “Let’s continue this discussion in the 
coffee break”/ “Let’s take this offline”

• If you don’t understand the question, ask for clarification

• If you don’t have an answer, be honest (there are ways to phrase this)



Online Talks
• Simplify your slides

• Do tech prep

• Look them in the eye (camera)

• Light up your face

• Think about your background and any light sources (e.g. windows)

• Make sure they can hear you (and if possible, only you)

• Regularly re-engage your audience's attention

• Don’t use the cat filter unless you want to be a cat



Slides
• Just to keep people “in the room” 

• Helps the audience to follow your talk

• E.g.s, illustration, essential points (bullets—never paragraphs)

• You want people listening to you

Slides are NOT a:

• Script

• Handout

• Repetition of your talk

• Distraction

• Organisers might want them in advance
• Have backup plan(s!)
• Flashdrives & HDMI adaptors are a good idea!
• Save in different formats (e.g. .pptx & .pdf)



Slides
• Think about your slide design and structure!

• Are they accessible?

• Is the text big enough (minimum 24 pt)

• Use colour strategically (to guide the audience, not decoration)

• Animations are a useful aid, but don’t use them distractingly!



Visualisation
• Simplicity

• Don’t overwhelm



Decisions about text matter!



Decisions about text matter!



Decisions about text matter!



Decisions about text matter!



Visualisation
• Simplicity

Don’t overwhelm

• Arrangement of material

Where do your audience’s eyes go?



Visualisation
• Simplicity

Don’t overwhelm

• Arrangement of material

Where do your audience’s eyes go?

• Slides that viewers can walk through with you

• Animations (but be careful not to use too many!)



Visualisation
• Graphs should be no more complex than the data which they portray. 

• Unnecessary complexity can be introduced by 

• irrelevant decoration 

• colour

• 3D effects 

• These are collectively known as “chartjunk.” 



Chartjunk



Accessibility
• A slide (maybe at the beginning) with a QR 

code leading to the slideshow and references 

• Alt-text

• Number your slides!

• Slide background colour: pure white is hard 
to read!

• Textures and patterns to differentiate values:



Delivery
• Think carefully about timing

• One slide per minute?

• Practise!

• Don’t overshoot or gabble

• Slow and clear (should feel too slow to you)

Use the microphone if it’s available

• Leave time for questions!

• Eye contact and extemporaneous delivery are great, but not if this 
negatively impacts the clarity of your talk



Public speaking
• Public speaking is a common fear, especially for non-native speakers

• People are a lot better at understanding accents than you think. Don’t 
worry about your English

• This is why practice is good—familiarise yourself with any tough 
words (or just use a different word)

• With each talk, you will become more relaxed!



Practice makes prefect!
After you've rehearsed your talk, ask the following questions:

• Could a listener remember the motivation?

• Could a listener state the main idea?

• Could a listener summarize the talk in three sentences?

• Could a motivated listener recreate the result in three weeks?

• Would a listener know when to consult the paper?



Presenting
• Present at conferences!

• Practice is key

• Be slow and clear

• Only use supporting materials that do support your talk

• Slides are an aid and should never distract

• The planning is the most important part

• How can you get your message across effectively?

• Take your audience by the hand

• Your talk should be a journey 

• Make everything accessible to a general audience



Presenting
• Engage

• Visualise

• Simplify

• Practice

• Time

• Relax! No one knows your 
research as well as you.
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